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She was India’s first famous model, but to 
some, Padma Lakshmi did not look Indian 
enough.  Her showroom and test kitchen just 
opened in Manhattan, and her new jewelry line 
is accompanied by sumptuous Steven Miesel 
photography. Looking Glass talked with her 
about jewels, hunger, and anthropology.

“Sometimes [people] would say things like 
‘Well, you don’t look Indian.’” Her response 
was always the same: “Well, I am Indian, 
and I look this way – therefore Indians 
look this way.” 

Born in Kerala but raised in New York 
and LA, Padma mostly modelled in 
Europe, where, she says “definitions 
of beauty are much more intellectual, 
and much broader, than they are in 
America.”

In the US she was an exotic pres-
ence on the pages of Vogue, Elle and In 
Style, a novelty among mostly white mod-
els. “It’s still rare to see a brown person on 
the cover of a magazine or an ‘A’ list Asian ac-
tress in Hollywood,” she points out, “although 
America has more than two million Indians in 
its population.” 

Padma, however, has made her presence 
felt, writing several cookbooks and presenting 
the TV cook-off Top Chef. Indian couture 
and cuisine share the same essential in-
gredients, she says. “It’s all very var-
ied, colourful, and spicy.”  

But Padma’s ‘Indianness’ is 

complicated; informed 
by a lifetime living 
abroad. “India is where 
I come from so those 
influences stay with 
me wherever I go. But 

I think, having grown up in 
America, they are reinterpreted 

in a different way.” 
Clothes-wise, that means teaming Western tai-

loring with Indian accessories – jeans worn with 
Indian slippers, a dress and an embroidered shawl. 
“There’s nothing better than a Balanciaga or Lan-
vin dress paired with a stunning pair of antique ear-
rings.”  

Jewelry is of “paramount importance” in Indian 
fashion, she says: a display of wealth in a country 
where prosperity has long been in short supply. But 
with the economy enjoying spectacular growth, an 
emerging elite can now afford the luxury brands. 

But when Padma visits India (she owns a house 
in the South,) she prefers to go “to the old part of 
Delhi, and to certain shops in Bombay that deal in 
antique jewelry and shawls. If I’m going to India, 
I’m going to buy something I can’t get here, like 
beautiful saris and jamovar shawls.” 

When it comes to new Indian designers, Padma 
says she is “still educating herself. They’re under-
represented, but I think that’s changing. There’s 
Naeem Khan, who makes beautiful dresses, and 
Hanut Singh – a brilliant jewellery designer who 
takes old pieces of local or Rajastani empirical 
jewellery and makes them new again.” 

Watching the runways at April’s India Fash-
ion Week, Padma was struck by the Western in-
fluence, but insists the cultural exchange is very 
much a two-way street. “Whether it’s Madonna 
embracing yoga, or back in the 60s with the Beat-
les going to India and all that hippy fashion, it 
goes in cycles – India has always had its moments 
of ‘groovitude’.” 
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Africa Fashion Week showed looks from over 50 de-
signers in this, its inaugural year. “This is Africa’s big 
moment. The election of U.S. President Barack Obama 
presents the continent and its fashion talent with a his-
toric opportunity. First Lady Michelle Obama favors 
young, multicultural designers, making them overnight 
stars. Fashion houses in New York, London and Milan 
look to Africa for inspiration,” said Africa-based Arise 
magazine’s editor in chief, Nduka Obaigbena, 

Some of the exuberance of Africa Fashion Week can 
be harnessed when fighting the (according to Suze 
Menkes) “stubbornly grounded” looks that have gov-
erned the ready-to-wear collections on New York’s 
runways for the last few years, though it’s stylistically 
wrong to assume that “African-ish” offerings from Eu-
ropean designers can achieve the same effect.

A recent Harper’s Bazaar essay in such “African-
ism” decked Naomi Campbell in a Theirry Mugler ze-
bra print, jumping rope with a pair of twin baboons. 
Though controversial, the effect of the shoot is stun-
ningly post-race. Whoever your gods may be, the bold-
ness of pure geometry found in African accessories 
gives weight  and credibility to the otherwise cliched 
mantra “clean lines, clear sillouettes” used to justify 
the staleness of some brands. And can we use them as 
talismans to ward off the tweed craze sweeping Lon-
don? Yes we can!

Triangular beadwork sets off angular shoes and ear-
rings and gives an edge to evening wear. Round beads, 
by contrast, accentuate the eyes, but we do not rec-
ommend combining them with the enigma of smoky 
eyeshadow, as African fashion connotes strength of 
character rather than meaningless enigma. For a more 
delicate look, the slender lines of Tanzanian choker-
style necklaces are ideal, while Dogon-style spheres 
emphasize power and authority. 
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Casual wear from Mali’s Xuly Bet, one of the 

bright stars of this year’s Africa Fashion Week.
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Priya Tanna is the first to 
remind me that Indians don’t 
need anyone telling them 
how to dress. “With every 
passing day we are becom-
ing bolder in our choices, 
we are embracing trends 
and Indianizing them,” says 
Priya. “Our culture is so 
strong - it’s wonderful to see 
how we interpret fashion, 
how we bring something of 
ourselves to it.” 

In a country where the 
gap between rich and 

poor still gapes wide, 
this individual-

ity is expressed in different 
ways. “Whether its women 
in my office, my family and 
friends, or Bollywood stars, 
I love to see how women 
let clothes empower them,” 
says Priya. “It could just be 
a worker on the street with 
a beautiful fresh gardenia in 
her hair; for me that’s fash-
ion at a grassroots level.” 

Growing cultural confi-
dence has produced a new 
wave of indigenous design-
ers less inclined to imitate 
Western trends. “Go back 
five years and we had lots 
more Swarovski crystals, 
a lot more bling in our sa-
ris,” Priya says. “But thanks 
to younger designers - 

like Gaurav Gupta and 
Sabyasachi Mukherjee 

- we’re also looking 
at where our Indian 

styles came from.”  
Both use exqui-

site antique embroidery in 
their designs, playing to 
their advantage in a clothing 
culture that has traditionally 
favored fabric over form. 

“Unlike in other countries 
where silhouettes play a 
very important role, the first 
fabric we played with we 
turned into a sari - six yards 
of unstitched fabric,” says 
Priya.

This elegant but often 
impractical garment isn’t 
as ubiquitous as it once 
was. “In the interior of In-
dia, women are still wear-
ing saris, but our lives here 
are much more stressed-out 
and action packed.” Even 
wealthy urbanites “turn to 
traditional Indian wear for 
almost every big occasion,” 
she says. Pitch up at an In-
dian wedding, or for Diwali 
(New Year’s) or Holi, the 
festival of colors, and the 
best-dressed will be wear-
ing a sari, salwar, lehenga 

or tunic - albeit acces-
sorized with a Chanel 

clutch, or a pair of 
Jimmy Choos.

Accessories have been In-
dian women’s entry point 
into the coveted Western 
brands. “South Indian gold 
jewelry has its own features 
which are very different from 
what you’d find up north, in 
Delhi, where more stones are 
used.”  

The predominance of ac-
cessories is due in part to 
self-consciousness over 
body shape. “We are slowly 
but surely coming out of our 
shell as far as our sizing is 
concerned,” says Priya. “On 
the one hand we are more ac-
cepting of our own curves, 
and on the other Indian wom-
en are getting fitter and more 
conscious of their size.” 

While they may have a 
thing or two to learn about 
tailoring, Indian women also 
have a lesson to give. “Our 
sari is not really a costume, 
like a kimono, and I don’t re-
ally see its silhouette becom-
ing ubiquitous. But if we’ve 
taken beige and black from 
the West, we’ve certainly 
given them a lot of our pink 
and red,” says Priya. “We 
have taught the world how to 
dress with color.”

Orla Thomas
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Priya Tanna is the head of Indian 

Vogue, and from her 2007 rise to prom-
inence in the subcontinent’s fashion 
universe, she’s been a figure of glamor 
and controversy. She was excoriated in 
the press last year for running a spread 
where homeless, toothless, skeletal In-
dians sported Hermes bags and Burb-
erry umbrellas. 

“Lighten up,” she said. “Fashion is 
no longer a rich man’s privilege. Any-
one can carry it off 
and make it look 
beautiful,” she 
told them. 

Despite 
this, she 

has come to be respected as one of 
only a few fashion editors who shep-
herd Indian designers and models into 
a transcendence of both media culture 
and their own traditions. 

Fashion anthropologist Orla Thom-

as caught up with her after India Fash-

ion Week...
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Vogue India debuted in October 2007
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Ad Sizes & Rates
Questions?  
Call: 860.568.2804
Next Publications 
October 2009 & April 2010

Black and White Ads

1/6 Page (A - D)
1/4 Page (E & F)
1/3 Page (G & H)
1/2 Page (I & J)
Full Page (K)
2 Page Spread 

$295
$395
$450
$595
$995

$1,795

Full Color Prestige Ads

Outside Back Cover
Inside Front Cover
Inside Back Cover
Full Page
1 1/2 Page Spread 
2 Page Spread

$4,800
$2,995
$2,395
$1,695
$1,995
$2,495

Please make checks payable to “Connecticut Trooper Magazine”, thank you.
500 Main Street East Hartford, CT 06118

Business Card Ad: $195 // Standard Listing: $150 // 3 Line Bold Listing: $195 // 2 Line Listing $55

Looking 
Gla!

Wayne Laszlo
Publishing Executive
(516) 515-6316
wayne@lookingglassmagazine.com

Make checks payable to “Hatter & Hare LLC”
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We have created events and distribution opportunities at San Diego Comic Con, SxSW, and the Edinburgh Festival, 
making our product available to all of the 75,000+ visitors each time. The Spring issue releases in stores April 1st, 

and at the Tribeca Film Festival on April 29th. Editorial and events calendar available upon request.

Special discounted rates for ads placed in multiple issues. Enquire for details. 

In-house ad creation available for interested advertisers, for an additional fee. See www.lookingglassmagazine.com/
fallissue.html for an example of our art direction.
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Colleen wears ring by Chanel

Colleen wears pendant by Alexis Bittar

ConTACT

Editorial

Michael Merriam
Editor in Chief

917.455.1420

merriam@lookingglassmagazine.com

Justin Stone Diaz
Contributing Editor

diaz@lookingglassmagazine.com

Publisher!s Office
Alice Montgomery
alice@lookingglassmagazine.com

Advertising
Wayne Laszlo

516.515.6316

wayne@lookingglassmagazine.com

Letters
caterpillar@lookingglassmagazine.com

Art Direction:
Jay Kristopher Huddy
www.huddycreative.com

Photography and design work by 
Alexander Horwitz, Jay Kristopher 
Huddy, and Kenta Yoshioka

Issue eight:

april release

Avant-Garde Vacations: 

  Zurich, Moscow

Mindblowing Technology: 

 Pranav Mistry

Alice in Wonderland: 

   Profile of the new Alice, Mia Wasikowska

Sean Stone: A Revolution in Film Criticism

Sports: Europe’s Emerging Basketball scene

Interview: Mario Batali

Cyberpumpkin: The Fashion Tabletop Game, 

included with this issue!

Editorial calendar available upon request

http://www.huddycreative.com
mailto:caterpillar@lookingglassmagazine.com
mailto:merriam@lookingglassmagazine.com
mailto:merriam@lookingglassmagazine.com
mailto:diaz@lookingglassmagazine.com
mailto:diaz@lookingglassmagazine.com
mailto:alice@lookingglassmagazine.com
mailto:alice@lookingglassmagazine.com
mailto:wayne@lookingglassmagazine.com
mailto:wayne@lookingglassmagazine.com
mailto:caterpillar@lookingglassmagazine.com
mailto:caterpillar@lookingglassmagazine.com
http://www.huddycreative.com

